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We are Better Together! 





This presentation may contain forward-looking statements that involve risks, uncertainties, and assumptions. If any such uncertainties materialize or if any 
of the assumptions proves incorrect, the results of salesforce.com, inc. could differ materially from the results expressed or implied by the forward-looking 
statements we make. All statements other than statements of historical fact could be deemed forward-looking, including any projections of product or 
service availability, subscriber growth, earnings, revenues, or other financial items and any statements regarding strategies or plans of management for 
future operations, statements of belief, any statements concerning new, planned, or upgraded services or technology developments and customer 
contracts or use of our services.

The risks and uncertainties referred to above include – but are not limited to – risks associated with developing and delivering new functionality for our 
service, new products and services, our new business model, our past operating losses, possible fluctuations in our operating results and rate of growth, 
interruptions or delays in our Web hosting, breach of our security measures, the outcome of any litigation, risks associated with completed and any 
possible mergers and acquisitions, the immature market in which we operate, our relatively limited operating history, our ability to expand, retain, and 
motivate our employees and manage our growth, new releases of our service and successful customer deployment, our limited history reselling 
non-salesforce.com products, and utilization and selling to larger enterprise customers. Further information on potential factors that could affect the 
financial results of salesforce.com, inc. is included in our annual report on Form 10-K for the most recent fiscal year and in our quarterly report on Form 
10-Q for the most recent fiscal quarter. These documents and others containing important disclosures are available on the SEC Filings section of the 
Investor Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or public statements are not currently available and may not 
be delivered on time or at all. Customers who purchase our services should make the purchase decisions based upon features that are currently available. 
Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements.

Statement under the Private Securities Litigation Reform Act of 1995
Forward-Looking Statement
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You’re being asked to increase donations by...

10% 20% 30%



20% 30%

HOW DO YOU ACHIEVE THIS?HOW DO YOU ACHIEVE THIS?
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SAY HELLO TO

45 years old; married with 2 children; 
works full-time as a nurse

Meet Rachel

Family membership- 8 years

Mission-Driven Donor

Comes in 2/week



Because of what you now know about your members 
guest services & your call center can make them feel 
pretty darn special

Greets with a personalized call.
“I see you’re enrolled w/ Family Membership. Let me tell you about some of 
the community programs we’re providing.”
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And not  only that, you help them achieve their goals



Tweet Internal 
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By doing do so, you create more complete members

Using AI for top 
level service so 
members stay 
engaged in ways 
they like



Share on Facebook

Maximizing a member moment. 
Nothing is better than a 
first-party referral.

Social

Mobile Engagement

Membership 
Management

Donor Fundraising

Engagement

Membership

Development

More complete members are your best advocates
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Inbox (8)
From: Downtown YMCA

To: Rachel Morris
Don’t forget about us

WEB VERSION

Psst, Rachel!
176 Years has taught us a lot.

We appreciate your donation. investing back into our community 
during this time of need we provide daycare to first responders and 
feeding students who can’t get meals at school. We’re reimagining 

gyms, camps, and classes and virtualizing what we can!  

Learn about Virtual Camps

Now you have a chance to introduce all the Y has to offer



Challenge accepted. A new 
event registrant and 
another opportunity to 
acquire a new member, 
donor and/or volunteer.

I’m ready with my keyboard and camera to lead the 
way for Sophia. We’ll be participating in our first 
‘virtual family camp’ this summer. Who’s with me?

 

yourymca.org/familycamp
YMCA Family Summer Camp
Joins us on for our first ever Virtual Family Camp.

John Watson We’re in! So ready to do 
something fun. Staying mentally healthy 
ain’t been easy, Rachel, we’re ready to dial 
in to create camp memories for sure. 

Rachel Morris

Your best advocates activate others in the community



SAY HELLO TO

41  years old; not married; owns his own 
business

John

Individual gym membership

Potential Major Donor

Exploring virtual options
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A site visit brings John in as a Virtual Program lead



@JWatson28  Glad to hear you had an 
amazing camp experience. We’ve 
reimagined most events and services 
and they are now virtual! What was 
your favorite summer camp experience 
as a kiddo?
8:12 AM

YMCA
@YMCA
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Successful registration for a more complete view
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Donor Fundraising

Engagement

Membership

Call Center

Development

Community 

Collaboration 

Successful participation followed by acquisition of new 
donor 

Important time to steward a major 
gift with a wealth screening and AI 
propensity to give.



Join Online

The lifecycle of another donor/member begins 

YMCA
Sponsored

2020 Virtual Gala!

Join!Super Gala 2020!

Be a child’s 
superhero - Not all 
Heroes wear capes!



New Arrivals

More than just 
virtual programs



New Arrivals

The Digital Engagement Hub - YMCA’s 
Virtual Branch



Powerful User Insights to Create Relationships 
& Drive Donations

Event 
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Viewing 

Behaviour

Event Social 
Engagement

Track Virtual 
Visits



Voyage Roadmap

Connect Collaborate Drive Impact

1 2 3

Where do we go from here?



#teamworkmakesthedreamwork
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One Platform for Fundraising
Break down internal silos | engage everyone across the organization

Marketing Fundraising Programs

Better Data, Collaboration, and Alignment

Personalized Message < > More Donors Impact Data < > More Funding


